John Smith
Phone: 555.555.5555         Email: john@email.com


Business Development Specialist  
Seeking a challenging product marketing and business development position focused on the Asian market.  Extensive working experience in United States and Japan in the computer/Internet industry.  Over 12 years experience in business development and marketing with the following skills:
	· Product Marketing
	· Strategic Marketing
	· Localization Management

	· Technology Marketing
	· Business Development
	· Technical Writing (Japanese)


PROFESSIONAL EXPERIENCE
	Company ABC, City, State
	
	2000 – Present

	

	Program Manager, XYZ Marketing (2002-Present)

	· Developed wireless co-marketing strategy, focusing on selling-up Intel’s wireless LAN products and CPU and Centrino chipset.  Worked with the processor and networking component product/engineering team to develop the wireless marketing strategy and create value added services and devices for the Centrino based platform. 

· Struck a deal with AT&T Wireless to enable new wireless service for Centrino Based platform. 

· Defined the wireless marketing strategy for Japan.  Obtained commitment from key Japanese wireless carriers such as NTT Communication and Yahoo Broadband to jointly launch new services for Centrino based platform.

	

	Strategic Marketing Manager (2000-2002)

ABC Desktop Product Group, Technology Initiative Mgr

	· Responsible for consumer strategic marketing for Intel’s desktop processor products sell-ups.  Developed and led e-Home and Extended PC marketing initiatives in conjunction with Japanese consumer electronics companies to enable end-to-end e-Home solution. 

· Developed the Intel-Sony joint work strategy on e-Home.  Developed and led joint working groups with Sony and Intel’s engineering group to develop a consumer -PC convergence standard.

· Achieved design win from Sony for adapting Intel’s DRM (Digital Rights Management) technologies to Sony’s electronic music distribution services and PC product lines.

	

	

	Company XYZ, City, State
	
	1994 – 1999

	

	Desktop & Mobile Platform Marketing Manager (1998–1999)

	· Launched desktop & mobile Pentium III processor products.  Led the virtual task team and managed the large-scale product launch with key OEM design wins.  As task force lead, defined marketing requirements, managed product localization, PR/Marketing, and product design wins.   Closed joint work deals with key ISV and IHV.

· Established strategic alliance with Japan’s 2nd large mobile phone carrier, KDDI, through collaborative marketing programs.  Highlighted mobile Pentium III processor products by showcasing compelling WWAN usage models.

	

	Product Marketing Manager, XYZ Products and Service Division (1996–1998)

	· Managed two direct reports and marketed Intel's PC motherboard products in Japan.  Worked with NEC, Sony, Hitachi and Fujitsu to build a several million-dollar business for Intel Japan.

· Increased Fujitsu’s annual motherboard sales volume from 0 to more than 40,000 units; $8M+.

· Successfully drove NEC's flawless migration to PC/AT architectures from their previous proprietary design with contributions by Intel's four motherboard product design wins.

	

	Platform Marketing Program Manager (1995-1996)

	· Program Manager for Plug & Play (PnP) Initiative.  Worked with Intel Architecture Labs and Microsoft Japan to deploy  the PnP project and  implement a number of PnP products.  Joint project with Microsoft included the industry’s 1st Plugfest with 30+ IHV’s and OEM’s participating.  

· Project Manager to define and form an Intel Architecture SIG for Intel Japan called “Intel Architecture Association” (IAA). Successfully recruited 30+ participants from key PC-OEM’s, Microsoft and IHVs and launched IAA successfully. Chaired general meetings, PnP and desktop management sub groups.

	Sample Computer Company, Tokyo, Japan
	
	1992 – 1994

	

	Product Marketing Manager, ABC Desktop Product Group (1993-1994)

	· Responsible for product planning and marketing.  Defined marketing requirements, managed product localization, and led PR/Marketing efforts and product launches. Launched and marketed four major desktop PC products that contributed Sample’s successful business startup in Japan.

	

	Group Manager, Technical Service & Support (1992-1993)

	· Hired and managed 15 technical support engineers.  Defined technical support and service plan by forecasting company’s business growth, which contributed to the company’s business startup in Japan.  Received number of awards from major PC magazines for exceptional customer support and service quality.

	XYZ COMPUTER, Tokyo, Japan
	
	1990 – 1992

	

	Supervisor, Product Planning Group (1992-1991)

	· Managed two direct reports and defined marketing requirements, localization management and pre-sales support for AST’s 1st PC/AT based Japanese product.   Launched two major desktop products that contributed to company’s successful market entry in Japan.


ADDITIONAL SKILLS AND TRAINING
· Professional technical writing - authored five technical publications in 1999-2002
· Bilingual and multi-cultural in Japanese (native) and English (both spoken and written)
EDUCATION
XYZ SCHOOL OF CITY XYZ, Japan

UNIVERSITY OF CITY ABC
Business Management degree
