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Overview

My responsibility for a marketing database, viewed as the principal tool for building effective direct marketing communication, and the exploitation of the most current web-marketing techniques, helped to develop my solid and practical experience of CRM, one-to-one marketing and permission marketing.

Professional Experience

Marketing Database Manager
1998 - present 
Company ABC

Manage collecting, analyzing and exploiting prospect and customer data.  Responsible for data gathering and monitoring campaigns, integrating different company data sources, and improving data quality.  Deal with suppliers, define correct targets for marketing campaigns and the most effective actions required to reach targets, and satisfy information needs of sales and marketing groups.

· Results include a significant growth (+50% of redemption) in the effectiveness of direct marketing and marketing communication actions, with a 20% management cost reduction in two years.

· Successfully exploited new web-marketing techniques, both outbound (emailing, mailing blast, list sponsorship) and inbound (survey, landing pads, follow-up).

· Contributed to European marketing data structure definition, used afterwards as a source for CRM products.

Marketing Database Specialist
1995 - 1998 
Company XYZ
Defined targets for marketing activity, analyzed business needs, supported users of marketing tools, administrated back-office systems, and worked on improving database content.

· Contributed to marketing database quality and coverage improvement.  The Italian team was rewarded with the first prize in a corporate customer information management contest.

· Conducted requirement analysis of business and internal user tasks that led to a co-development within a European taskforce of a sales force automation tool, deployed in all Italian offices.

· Strengthened back office tasks with the design/development/update and acquisition of data maintenance tools.

IT Specialist
1995 - 1998 
Ran an analysis of the technological infrastructure needs (PC, printers) for the division, based on business, professional and software requirements.  The analysis led to an effective plan for the next three years.

Education and Licences

· Degree in Science of Information, University of ABC

· Thesis Topic: 'New Information Systems in the Public Local Sector: the Hypertext Paradigm'
Professional Development

· Internet Marketing, ABC Corporation

· Marketing Information Systems, ABC Corporation

· Data Warehouse Development, XYZ Associates Ltd.

· Project Management, ABC Consultants

Other Experience

· Company DEF: Feasibility study for the implementation of an optical-electronic document filing system: documents workflow analysis, packages evaluation; implementation area definition and related advantage.

· Company XYZ: Marketing database quality and coverage: sample definition, telemarketing campaign execution, and statistic analysis.

Language Skills

· English – spoken and written
· French – spoken and written
