Jane Doe

124 ABC Street  ￭  City ABC, State ABC  ￭  12345  ￭  (555) 555-5555  ￭  mail@email.com


OBJECTIVE

A position utilizing my skills in Business Development, Marketing Management and Financial Operations in order to:

· Expand image, awareness, public support and revenues

· Determine demand, identify market and target/implement strategies to maximize profitability

· Provide direction through leadership, problem solving and optimizing finances

QUALIFICATIONS SUMMARY

	· Account Management
	· Marketing Strategy
	· Business Planning

	· Advertising
	· Brand Management
	· Budget Development

	· Presentations & Training
	· Market/Demographic Research
	· P & L Analysis

	· Affiliate Relations
	· Customer Loyalty
	· Operational Procedure

	· Media/Public Relations
	· Promotions & Event Planning
	· Consulting


EXPERIENCE

	ABC Inc., Marketing & Business Consulting
· Chief Strategist
	2001-Present

	ABC Media, XYZ.com & ABC.com
· Marketing Manager
	2000-2001

	XYZ Radio Company, City XYZ Urban Radio Alliance
· Controller
	1998-2000

	Marketing Advantage

· Marketing Director
	1997-1998

	The XYZ Program

· Director of Marketing/Promotions

· VP/Director of Communications

· National Sales
	1993-1997


 EDUCATION

	ABC University, City ABC, State ABC
	Masters of Business Administration
	(2004)

	ABC University, City ABC, State ABC
	Bachelor of Science in Communications/Business
	2001

	XYZ University, City XYZ, State XYZ
	Business Management Studies
	1997

	DEF Community College, City DEF, State XYZ
	Associates of Arts in Liberal Studies/Accounting
	1994


AFFILIATIONS

· Member, American Marketing Association (AMA), City ABC Chamber of Commerce (MACC)

· Guest Lecturer, American Business Women’s Association (ABWA)

· Chairman of the Board, XYZ Inc. (a non-profit children’s charity)
ACHIEVEMENTS
Business Development

Obtained Internet, non-profit, entertainment and national radio clients through networking.  Results:  Acquired new clients, exceeded client expectations, and aligned goals and services. 

Built traditional and Internet partnerships/alliances.  Identified opportunities, negotiated contracts, developed relationships and designed programs.  Results: Expanded client’s brand and market share, generated new revenue, and increased link popularity and search engine optimization.

Conceptualized and implemented first website for the XYZ Program.  Results:  Created a new Internet audience, extended client’s brand and generate 250,000 page views in the first month.

Provided affiliate relations for over 350 radio stations for the XYZ Program.  Coordinated remote broadcasts, speaking engagements, book signings & local events, answered programming and technical issues and coordinated radio and TV interviews.  Results:  Increased ratings and advertising revenues for local and national sales, enhanced public interest and increased awareness in individual markets.

Marketing Management

Planned marketing strategies for a diverse client base in a broad range of industries.  Developed quarterly and annual plans based on client’s needs and conducted small market research data collection and analysis, ROI measurements; risk assessments and produced action plans.  Results:  Successfully formulated strategies and action plans to help companies achieve 10-20% annual revenue growth.

Designed online surveys for customer satisfaction, new product marketability and customer loyalty for Internet, non-profit and national radio industries.  Developed questions, researched audiences and interpreted results.  Results:  Enhanced customer satisfaction, increased retention, decreased churn, implemented customer centric loyalty programs and necessary product changes.

Managed online and offline advertising campaigns.  Reviewed options and placed buys for radio, print, and outdoor ads for XYZ.com and ABC.com and negotiated cost savings with vendors.   Tracked and analyzed results, created contests and based decisions on local market research.  Results:  Provided the best cost per click (CPC), created efficient marketing buys, collected valuable data, increased email subscriptions to over 30,000 for the first time and increased site retention rate by 5%.

Generated new product ideas for XYZ.com.  Utilized research to assess needs, developed site placement, created a catalog, designed products and initiated layout of products.   Results:  Increased customer loyalty, extended brand, created new revenue streams and generated an additional $100,000 in sales the first six months. 

Launched first newsletter for the XYZ Program.  Created layout, shaped final product, coached writers, directed staff, wrote copy and bylines and monitored quality and financial performance.  Results:  Newsletter produced on schedule, generated 27,000 paid subscribers within first 3 months, increased revenues, extended the XYZ brand, built customer loyalty and provided radio affiliates local promotional piece.

Financial Operations

Created a new children’s charity, XYZ Inc.  Determined mission, set-up legal structure, hired board of directors, set-up financial reporting system, prepared budgets, cash-flow, business plan and strategic marketing [fund-raising] plan.  Results:  Created a new funding source for local charities, creating a positive impact on the lives of seriously ill children.

Establish on-line media service company, web-based retail operation and healthcare manufacturer and distributor.  Assisted with incorporation, legal documents, “S” Election, EIN application, sales & use tax, cash-flow, business plan, and strategic marketing plan.  Conducted competitive analysis, developed accounting system, prepared financial statements. Results:  Companies operate quickly and efficiently.

Accountable for marketing plans with annual expenditures totaling over $2 million.   Analyzed past results, recommended adjustments and designed new plan.  Results: Launched successful media campaigns, helped reduce marketing expenditures by $1 million in 2001 and anticipated competitive weaknesses.

Prepared annual budgets for companies ranging in annual revenues of $15 to $25 million for the Internet, local radio and national radio syndication industries.  Tracked expenses versus budget, analyzed cash flow and made cost cutting recommendations.  Results:  Provided tools for efficient cash management and assisted other departments with budget optimization.

Designed accounting system and procedures for XYZ Radio Company and The XYZ Program.  Set up and maintained general ledger accounts, devised numerical journal entry system, prepared financial statements and department reports, set up reconciliation procedures and automated antiquated systems.  Results:  Saved thousands of dollars each year in audit costs, met deadlines and organized operations.

