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Senior Market Research Executive

11 years of marketing sales and research experience 

A highly qualified Marketing Executive with over 11 years of experience managing sales, market research, staffing, and marketing program development.  A results focused effectual leader with a proven ability to recognize trends and provide detailed market analysis and develop sales and marketing strategies to achieve corporate goals.  A proactive manager and persuasive communicator with strengths in:

	· Designing qualitative research studies
	· Forecasting market trends 

	· Sales support and staffing
	· Coordination and creation of sales presentations

	· Training program development
	· Statistical reporting


PROFESSIONAL EXPERIENCE
Research Consultant, XYZ Television Stations - City ABC, State ABC
12/02-12/02

Created audience projections and estimates, developed sales promotional pieces, and fulfilled ad hoc requests for both national and local sales.

Research Manager, Advertising Sales, Station ABC - City ABC, State ABC
04/01-09/02

Determined Ad Sales force requirements, developed research information, created and maintained program delivery tracking reports.  Helped design qualitative research studies and create forecasts and estimates for Scatter, Broadcast and Calendar Upfronts.  Strategized with Marketing to develop new business and ongoing opportunities.  Provided ad hoc research to Finance, Sales Planning, Programming, and Promotions.  

Research Manager, XYZ Television Stations, City ABC, State ABC
04/99-04/01


Research Analyst  (04/99-12/99)

Supervised two research analysts.  Conducted sales research for XYZ’s National Sales Organization (NSO) and thirteen XYZ stations.  Helped to create audience estimates and ran qualitative and ad hoc reports for NSO sales managers, account executives and station research directors.  

Market Specialist,  ABC Television, City ABC, State ABC
01/98 – 04/99

Senior Research Analyst  (01/98-09/98)
Analyzed Nielsen rating reports for sales positioning stories for four XYZ affiliated stations. Created audience projections/estimates and developed sales promotional pieces.

SELECTED ACCOMPLISHMENTS

	· Created four monthly competitive reports, reducing duplicated work and saving the research department’s time and resources.  The reports kept sales people better prepared and more able to close deals quicker, faster, and more efficiently.

· Supported a sales staff generating $700,000 in revenue.

· Developed, designed, and structured a specialized presentation utilizing primary Mendelsohn Research regarding financial professionals.


	· Initiated and facilitated a Donovan Data System training program for new research directors and analysts, saving the company time and money required for external trainers and travel requirements.

· Coordinated, created, and managed the Fall 2000 prime sales presentation for all thirteen stations.  Organized the efforts of Research Directors, Vice Presidents of Sales at the stations, and NY NSO Research to accomplish this task.


EDUCATION

BACHELOR OF ARTS, Psychology, City ABC University, May 1992.
